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This presentation discusses the outcomes reports available in TRAC. There are five 
outcomes reports. The Outcome Measures Report, the Consumer-Level Outcome 
Measures, Multi-Year Outcome Measures, The Point in Time report, and the Cross 
Tabulation & Frequency Report; All of which are extremely useful once you have 
Services data entered in TRAC. 
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Training Outcomes 

By the end of this presentation, you should : 
./Be able to access the TRAC system WesDax Reports 

./Have a general understanding of the four reports 
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By the end of this presentation, you should: 

• Be able to access the TRAC system WesDax Reports and have a general 
understanding of the four reports that we are covering. 



Important Points 

Reports are: 
./Available to CMHS staff and Grantees 

./New users may not have access for up to 36 hours 

./Updated once every 24 hours 

Outcome Measures reports require data at two time 
points: 

./Will not populate much data for the first 6 months of the 
grant 
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There are a few important points to remember regarding the Reports in the TRAC 
system. 

Reports in the TRAC system are available to both grantees and CMHS staff. 

The reports are generated once every 24 hours, and the “data entered as of” time 
shows the time it was last generated.  This means that the report only includes data 
that were entered as of that time. 

If your account was recently approved, you may not have access to the reports for 
up to 36 hours. 

In order for the Outcome Reports to show data, your grant will need to have data for 
two time points (example: baseline and reassessment) so most of the time, a grant 
will not show data for about 6 months. 



Home
Welcome to the CMHS-TRAC Web Site! 

General Info 
Current Announcements & Training 

My AccountBy entering your usemame and password, you are confirmin 

Contact UsPlease enter your use.rname and password be.k>w. 

Usemame: I 
Password: 1.-------

Data Entry

1- 1 

Data Down load 

Change Password 


Logout 


General Info Reports& Training 
All reports are in the wesoax TRAC Reports System. When you click the link below, the WesOax TRAC Reports System

My Account will open in a new tab in your browser. You can return to TRAC by closing t he WesOax TRAC Reports System t ab. When 
you return t o TRAC, your login may have expired. If t hat happens, just login again.Contact Us 

WesDax TRAC Reports System 
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There are three steps to access the TRAC reports. First log into TRAC , second 
click Reports on the left menu,  then click the WesDax TRAC Reports hyperlink in 
the middle of the screen. 



WuOu TRAC Reporu 

Return t o TRAC 

Services Outcome Meuures Repon 

Services Mult1-Ve1r Outcome Measu res 
Report 

Services Outcome Me1sures Report
(P8HCI only) 

SeNices Not1f1c1t1on Report 

Services Reususment Int erview Rat • 
Report 

Services Number of Consumers Served 
by Gt1nt Vea r Report 

Services Po int In Time R.ep ort 

Services Consumer level Outcome 
Meuures R.eport 

Servrcu Crou T1bul1uon/ Frequency
Report 

IPP Petform1l'tce Report 

TRAC Perform1nce Report (TPR) 

Proj ect: TRAC » WesOax TRAC Reports 

Welcome to the WesDax TRAC Reports 

To run a report, select it from the list on the left. then follow the instructions on the screen 

If you need assistance, contact TRAC Help 
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The reports, known as WesDax TRAC Reports, will open in a new window. Your 
original TRAC  session will be running in a separate window and may time out when 
you are working in the WesDax TRAC Reports window. If you need assistance with 
the reports you can click the TRAC Help link to email the Help Desk. 

You will see reports based on your role, for example a GPO at CMHS will see some 
reports that a Project Director at a grant won’t see. The reports are listed in the left 
menu of the WesDax TRAC Reports window. 



 




 

  

 


  




        
  
 


    

  





 

 

7 

7

To run a report, click on the report name in the menu. A pop up menu will appear for 
all reports, Program List and Grant List. You must select Program or Grant List. The 
only report that doesn’t have program list as an option is the Services Consumer 
Level Report as this can only be run by Grant.  

If you only have access to one grant it makes the most sense to select Grant List as 
this will run the report by the grant for which you have access. The Program List will 
allow you to run the reports by programs to which you have access. This is a good 
choice if you have access to grants in multiple programs. 
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After you pick either Program or Grant List you will see the report specific screen. 
This allows you to run a default report by clicking view or to make selections to 
customize the report. Detailed information about the default and customized reports 
will be provided in the report specific trainings. 



I • • 01 TRtG ,,,IReturn t o TRAC 

Services Outcome Me1sures Repon 

Services Multi -Vear Outcome Measu res 
Report 

Services Outcome Me1sures Report
(P8HCI only) 

SeNices Not1f1c1t1on Report 

Services Reassessment Int erview Rat • 
Report 

Services Number of Consumers Served 
by Grant Vear Report 

Services Po int In Time R.e port 

Services Consumer level Outcome 
Meau1res R.eport 

Servrcts Crots T1bulauon/ Frtquency
Report 

IPP Petfotmance Report 

TRAC Ptrfotmance Report (TPR) 

Project: TRAC » WesOax TRAC Reports 

Welcome to the WesDax TRAC Reports 

To run a report, select it from the list on the left. then follow the instructions on the screen 

If you need assistance, contact TRAC Help 
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If you want to return to TRAC from the reports window click Return to TRAC in the 
left menu. As mentioned previously, your TRAC session may have timed out while 
you were in the reports. If this happens you will need to log into TRAC again. 



Outcome Measures Report 
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The Outcome Measures Report. 

A copy of this presentation as well as the Outcome Measures Report Guide can be 
found on the TRAC Website under General Info & Training  Services/NOMs Client 
Level Measures > Report Guides and Presentations. 



Outcome Measures Report 

Purpose: Summarizes information about changes in the 
outcomes of consumers served by CMHS grants. 

• 	 Allows comparisons between baseline and later 
interviews. 

• 	 Summarizes data for all consumers within a grant, 
program(s), or CMHS as a whole; does not show 
individual, client-level data 
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This Report summarizes information about changes in the outcomes of consumers’ 
served by CMHS grants. For example, this report can be used to compare the 
percentage of consumers reporting positive functioning outcomes at the baseline 
interview to the percentage of consumers reporting positive functioning outcomes at 
a reassessment or discharge interview.  This information is summarized for all 
consumers within a grant, program(s), or CMHS as a whole; the report does not 
show individual client level data. 

Please note that you will only be able to access data for programs/grants that you 
are associated with. 



Outcome Measures Report 

Key Points: 
• 	 Counts the number of consumers with valid data at both 

Baseline and second interview (i.e., reassessment or discharge) 

• Only active episode of care is included 
./ Consumers who were discharged, then returned are only counted 

once 

• Outcome (second interview) occurs in the FFY shown 
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For the Outcome Measures report the counts shown are the number of consumers 
with valid data at the baseline and the second interviews. 

The report compares each consumer’s baseline measure to his/her outcomes at the 
Reassessment or discharge interview. This information is then aggregated across 
consumers and displayed in the report at the grantee or program level.  Consumer 
level data is not presented in the report. 

For the Outcome Measures report, only the active episode of care is reported. So 
for example, if a consumer received treatment and was interviewed, left treatment 
and returned for an additional episode of care, his or her interviews from the current 
or active episode are shown.  

Lastly, FFY refers to when the outcome or second interview occurred. The baseline 
could have occurred within the same FFY or an earlier FFY. 

Appendix A of your guide describes how the outcomes are calculated. 



Filters 

Ability to include only specific consumers in the report 
based on: 

• Federal Fiscal Year (FFY) 
• Federal Fiscal Year (FFY) Quarter 
• Grant Status 
• Data Collection Status 
• Assessment 
• Population 
• Region 
• Program or Grant 
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When running the report you have the ability to filter your results. You can filter by the 
following criteria: 

Federal Fiscal Year (FFY) – You can choose one FFY or choose All Years Combined. 

Federal Fiscal Year (FFY) Quarter – You can also choose to run the report for a 
specific quarter within a select FFY. 

Grant Status – If you have access to more than one grant, you can run the report by 
grant status by including only active grants, or all grants. An active grant is one that is 
still in progress, while an inactive one has ended. However, most users will only have 
access to one grant and it will be active. 

Data Collection Status – If you have entered reassessments that were conducted 
outside of the window of eligibility, you can choose to run the report to either include 
those, or to only include those done within the data collection window. 

Assessment – The report can be filtered to look at outcomes from: 

• Baseline to 1st 6 month reassessment; 

• Baseline to most recent interview; and 

• Baseline to discharge. 



NOTE – The comparison of baseline to most recent interview could include 
reassessment and discharge interviews. 

Population – The report can be filtered by multiple population groups. 

Region allows you to filter the report based on HHS regions. The default is all 
regions. 

Program or Grant – And finally, you can specify which grants or programs you want 
to be included in the report. 
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Report Inclusion Rules 

Must have completed: 
./A Baseline interview; and 

./ Either a Reassessment or Discharge interview 

• Cannot be administrative interviews/records 
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For a consumer to be included in the Outcome Measures Report they must have 
completed a baseline interview and the interview you want to compare it to.  These 
cannot be administrative interviews. Since the report is comparing data between 
two time points, both time points must have been completed for a consumer to be 
included. 



Client-level Measures-Services Tool 

• FunctioninQ-=="
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• Retention 
• Stability in Housing 
• Education and Employment 
• Crime and Criminal Justice 
• Social Connectedness 
• Perception of Care 
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Before we move on to review an example of an Outcomes Measures Report, I want 
to take a moment to review the NOMs Client-level Measures. 

The outcomes being measured in the Outcome Measures Report are listed on this 
slide. 

There are several functioning outcomes, including: overall health, perception of 
everyday functioning, psychological distress, illegal substance use, tobacco use and 
binge drinking. 

Additionally, retention in the community, stability in housing, education and 
employment status, criminal justice involvement, social connectedness, and 
perception of care are also measured in this report. 



Services Outcome Measures 

R.-pon By: Al Combntd 

FFY: M fFV Combined 

O•t• CoHectb'I St•lu•: ~ conctuded ............ only 


M NIUfff: "tiNW!y~l{N'C)M$)."F~in~life{N0Ms)."NoMnout~donss(N0M1)."Yo'-neY9f"""9..,.,.sub1Unca(NOMl)."W-nolUM19 
toN<coptvductt (NOMl). "W.,.not~~(NOM1).,."R~onhCommunlty(NOM1). "Kada~~1ollrv.- (HOMt). "A~ldlool~rtyar.uorcu...., 
~eWecf(NC>fr,b).•tbdno~~--~)Ulllcelystwn(NOMs).•O-.~d~(NOMs).'Socgly~(NOMs) 

R~:AI~ 

S.i.ted Progr-t1): A 

G.-antl•):AIA~Gr0¥1ts 

0Meen1...ed••ot: ~11.201l 703AMEST 

Notes: 
1. Thl s r.pon Is upd.11ted once ev.ry 24 hours. .11nd lnelucHs .1111 d.11t.11 enter.d .11s of the dme h w.11s l.11st upd.11ted. Check 1he d.11t• .11nd time .lit the top of this 
repon to w. when it was last upd.11ted. 
2. Numbero f Consumers Is th• count of consumers who h..llve .11 val k:I r.spons• f« the outcome me.11sur• .111 both Interview time points. 
3 . Th• number of v .lllld consumers for the perception of care dom.:lln appllff to d.11u cotl eete-d .lit reusessment ordischarge onty. 
4. Onty Hlected progrilmslgrilnts lhilt hilve Ou1come Meuure's d.lltil wlll be displayed. 

CONFIDENTIAL 
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Report cover page– There is a report cover page as the first page of the report. 
This displays the Program(s) or Grant(s) name; the selected reporting period (All 
FFY); and the selected assessment (baseline to first reassessment) as well as any 
other filters applied to the report. The footnotes for the report also appear on the 
cover page. 
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This is an example of an Outcome Measures Report. You can choose to have the 
report output as an HTML, PDF, RTF, or Excel file. The system defaults to a PDF, 
which is what is on this slide. 

Report Columns: Reading the report columns from left to right, the report shows 
seven pieces of information for your grant(s) or program(s). 

1. The National Outcome Measures or NOMs: These include functioning, 
retention, stability in housing, education and employment, crime and criminal 
justice, perception of care, and social connectedness outcomes. 

2. The Number of Consumers: which is the number of individual consumers that 
are used in each calculation 

3. Positive at baseline: this is the percentage of individual consumers that had a 
positive outcome at baseline 

4. Positive at second interview: which is the percentage of individual consumers 
that had a positive outcome at the second interview selected (whether 
reassessment or discharge) 



5. Outcome improved is the percentage of individual consumers that improved 
between the first and second interview. 

6. Percent Change  is the percent increase (or decrease) in the number of 
consumers positive at the second interview compared to baseline. It is calculated 
as ([% Positive at Second Interview] – [% Positive at Baseline]) / [% Positive at 
Baseline] x 100. 

As you are reading through the report you can see that information is provided in 
these columns for each of the National Outcome Measures. 

NOTE – Perception of Care will always have a N/A displayed for Percent at Baseline, 
Outcome Improved, and Percent Change. This is because the Perception of Care 
questions are not asked at baseline.  

As I said previously, if you used the filters, the results will be suppressed if there are 
less than 5 consumers in any row of the report. This is shown by an “S”, and is done 
to protect the identity of consumers. 

Using the sample report above, I’d like to show you how to interpret the data.  

• We’ll use the first outcome shown in the report, “Functioning, were healthy 
overall”, to look at what the numbers mean for the rest of the columns. 
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What do the Numbers Mean? 

Number of Consumers 
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Looking at the first row and first column, Number of Consumers, 

13,925 consumers answered Question B1: How would you rate your overall health 
right now with a valid response for the baseline interview AND the 1st 6 month 
reassessment. For example, if the consumer answered don’t know, refused, or was 
missing data for this question it is considered not valid. 

Note: The numbers shown in this column may be different for each measure 
because some consumers may not have valid responses at both time points. For 
example looking at the next row, “Functioning, Were functioning in everyday life”, 
22,281 consumers had valid data for the baseline interview and 1st 6-month 
reassessment for the Functioning questions (B2a-h). Depending upon the program 
and when the grantees started data collection of the NOMs, some outcomes may 
have large differences in the numbers of consumers included in the analyses. The 
outcomes with smaller numbers of consumers were added to the data collection tool 
more recently, and so for programs that have been collecting data since 2009, the 
report shows there are fewer numbers of consumers with valid data at both time 
periods for those measures. 

 



What do the Numbers Mean? 

B 1: How would you rate your overall health right now? 
• 	 13,925 consumers answered (baseline & second 

interview) with a "valid response" 

• Valid responses include: 

(Q) 
Poor Fair Good 	 Very Excellent 

Good 
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Keep in mind using the example in the previous slide, data in this report includes 
only valid responses which are the options of: poor, fair, good, very good, or 
excellent. So it does not include when the response was “missing”, “don’t know”, or 
“refused”. 



What do the Numbers Mean? 
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For the column Positive at Baseline the report shows that 

52.4% of the 13,925 consumers were healthy overall (meaning the consumer 
answered “good”, “very good” or “excellent” to question B1) at the baseline 
interview.  

The next column, Positive at Second Interview shows that 

59.5% of the 13,925  consumers were healthy overall (meaning the consumer 
answered “good”, “very good” or “excellent” to question B1) at the 1st 6-month 
reassessment. 

As shown in the column Outcome Improved 

17.4% of the 13,925  consumers improved from baseline to the 1st 6-Month 
Reassessment. This means they went from negative at first interview to positive 
at the second interview. 

For functioning in everyday life, no serious psychological distress and socially 
connected the outcome is considered improved if the consumer showed any 
improvement and does not necessarily mean that these consumers went from 
negative at Baseline to positive at the 1st 6-month reassessment. It is possible 
for consumers to remain negative – or remain positive – at both intervals and still 
have the outcome improved for these three measures. For all other measures 
the consumer must go from a negative outcome at first interview to a positive 
outcome at the second interview. 

 

 



What do the Numbers Mean? 

81 : How would you rate your overall health right now? 
• 52.4% Positive at Baseline 
• 59.5% Positive at Second Interview 

• Percentage of consumers that answered: 

Good Very Excellent 
Good 
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Percent Positive is the percentage of consumers that said “Good”, “Very Good”, or 
“Excellent” to the question, “How would you rate your overall health right now?”. In 
our example 52.4% of the consumers who answered question B1 answered with 
“Good”, “Very Good”, or “Excellent”. At the second interview time point 59.5% of the 
consumers that answered question B1 answered with “Good”, “Very Good”, or 
“Excellent”. 



What do the Numbers Mean? 

81: How would you rate your overall health right now? 
• 17.4% Outcome Improved 
• 	 Percentage of consumers that had a negative outcome at 

first interview and a positive outcome at second interview. 

 

....~ © ©@ 
Poor Fair 	 Good Very Good Excellent 
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Outcome Improved is the percentage of consumers that outcome went from 
negative (poor or fair) at the first interview to positive (good, very good, or excellent) 
at the second interview. This means they went from not healthy to healthy. For 
example a consumer who said “Poor” at Baseline and “Good” at second interview is 
considered improved. A consumer who responded poor at the first interview and fair 
at the second interview is not considered improved because the outcome is still a 
negative outcome. 



What do the Numbers Mean? 
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Percent Change 

This grant had an 13.6% increase in the number of consumers who reported 
being healthy overall at baseline compared to the second interview.  - This is 
calculated as: ([% Positive at Second Interview] – [% Positive at Baseline]) / [% 
Positive at Baseline] X 100. In the example above, the calculation is (59.5% – 
52.4% / 59.5%) X 100 = 13.6%. 

Note: This number can be negative which would indicate that the grant had a 
decrease in the number of consumers who reported positive outcomes at the 
second interview compared to their baseline. 



What do the Numbers Mean? 

81: How would you rate your overall health right now? 
• 	 Percent change 

./ Grant-level measure of improvement (not client-level) 

./ Includes only consumers with "positive overall health" 

 
 
 


• Compares: 
Group(%+) from baseline ~Group(%+) at 151 6-month Reassessment 
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So when you think about percent change – remember that it is a grant level 
measure about the change in group of consumers who had positive overall health. 
This isn’t a person-level measure of improvement. 

Percent change looks only at the consumers that said “Good”, “Very Good”, or 
“Excellent” to the question, “How would you rate your overall health right now?”. The 
percentage of people that answered one of these three responses at baseline is 
compared to the percentage that said one of these three responses at the 1st 6-
month reassessment (for this example). 



*Data Example: Percent Change* 

   

    


© 
PERCENT CHANGE 
(%Positive@ 1st 6-month Reassessment - %Positive@ Baseline) OR (.595 - .524) 

%Positive at Baseline * 100 (.524) * 100 

13.6% INCREASE in consumers reporting positive overall health from 
baseline to the 1st 6-month reassessment 
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So looking one last time at the 13.6 percent change, this tells us that there was a 
13.6% increase in the number of consumers who answered good, very good, or 
excellent from baseline to the 1st 6-month reassessment. This doesn’t tell us how 
many consumers improved. This can be found in the Outcome Measures Report. 



Consumer Level Outcome Measures Report 
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The Consumer Level Outcome Measures Report. A copy of this presentation as well 
as the Consumer Level Outcome Measures Report Guide will be posted on the 
TRAC Website under General Info & Training  Services/NOMs Client-level 
Measures  Report Guides & Presentations. 



Consumer Level Outcome Measures Report 

Purpose: Presents outcomes analyses at the consumer 
level. 

• 	 Allows comparisons between baseline and later 
interviews or other combinations of two time points. 

• Shows individual , client-level data 
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This Report displays information about outcomes of consumers’. For example, this 
report can be used to look at healthy overall for all consumers for your grant. You 
can view individual consumer responses/outcomes scores and whether or not the 
outcome improved for the consumer between the two selected interview time points. 

Please note that you will only be able to access data for grants that you are 
associated with. 



Consumer Level Outcome Measures Report 

Key Points: 
• 	 Shows consumers with valid data for at least one interview and 

shows outcome improved for consumers with data at both the 
first and second interview 

• Only active episode of care is included 
./ For consumers who were discharged, then returned the current 

episode of care is shown 
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For the Consumer Level Outcome Measures report consumers are shown that have 
valid data for at least one of the selected interview time points. 

The consumers’ response is shown at each selected interview time point. 

The report also shows if the outcome improved for the consumer between the two 
interviews. This is determined by comparing the consumer’s first interview measure 
to his/her outcome at the second interview. For the outcome improved column to 
have a yes or no the consumer must have valid data at both selected interview time 
points. 

For the Consumer Level Outcome Measures report, only the active episode of care 
is reported. So for example, if a consumer received treatment and was interviewed, 
left treatment and returned for an additional episode of care, his or her interviews 
from the current or active episode are shown.  

The Appendix  of your guide describes how the outcomes are calculated. 



Report Criteria 

The following report criteria are available: 
• Grant Status I
• Consumer ID/Exact Match
• Assessment 
• Data Collection Status 
• Measures 
• Show Glossary 
• Grant 
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When running the report you have the ability to filter your results. You can filter by 
the following criteria: 

Grant Status – If you have access to more than one grant, you can run the report 
by grant status by including only active grants, or all grants. An active grant is one 
that is still in progress, while an inactive one has ended. However, most users will 
only have access to one grant and it will be active. 

Consumer ID-You can run the report for an individual consumer by entering the 
consumer ID in the Consumer ID search box and selecting yes for the Exact Match 
drop down. You can run the report for a group of consumers by entering text in the 
Consumer ID search box and selecting no for the Exact Match drop down. This will 
return results for any consumers with an ID that contains the search criteria. 

Assessment – The report can be run for several combinations of assessments. 

• At Baseline Only-The report will only show data for Baseline interviews. This 
means there will only be data for the first interview and not for second interview 
or outcome improved.  

• From Baseline to 1st 6-Month Reassessment Interview. 
This is the default selection. It compares the baseline interview to the first 6-
month reassessment. Since change is most likely to occur between baseline and 
the first reassessment, this report is likely to show the most change.  



• From Baseline to most recent interview.  

• From Baseline to Discharge Interview.  

• From 1st 6-Month Reassessment Interview to Most Recent Interview.  

• From 1st 6-Month Reassessment Interview to the Discharge Interview.  

• From the Second Most Recent Interview to the Most Recent Interview- This will 
compare the two most recent interviews for the consumer. 

Data Collection Status – If you have entered reassessments that were conducted 
outside of the window of eligibility, you can choose to run the report to either include 
those, or to only include those done within the data collection window. 

Grant – And finally, you can specify which grants you want to be included in the 
report, if you have access to more than one. 
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Report Inclusion Rules 

Must have completed: 
./An interview for the first selected interview time point 

or 


./ The second selected interview time point 


./Cannot be administrative interviews/records 


• Has a Baseline only option 
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For a consumer to be included in the Consumer Level Outcome Measures Report 
they must have a completed interview for at least one of the selected interviews. It 
cannot be an administrative interview. Since the report is comparing data between 
two time points, both time points must have been completed for a consumer for 
outcome improved to be determined. 

For the Baseline Only selection, as long as a consumer has baseline data they will 
show in the report. 



Services Consumer Level Outcome Measures Report 

Grant Status: All grants 
Consumer ID: ABC1234 
Exact Match: Yes 
Assessment: From Baseline to 1•1 6-Month Reassessment Interview 
Data Collection Status: Assessments conducted in window only 
Measures: •Healthy overall (NOMs); •Functioning in everyday life (NOMs); •No serious psychological distress (NOMs); •were 
never using illegal substances (NOMs); ·were not using tobacco products (NOMs); ·were not binge drinking (NOMs); 
•Retained in the Community (NOMs); •Had a stable place to live (NOMs); •Attending school regularly and/or currently 
employed/retired (NOMs); •Had no involvement with the criminal justice system (NOMs); · socially connected (NOMs) 
Show Glossary: No 
Selected Program(s): Prog1 
Grant(s): SM0001 
Data entered as of: January 14, 2014 7:01 AM 

•indicates NOMs Measure 
NOTES: 
1. This report is updated once every 24 hours, and includes all data entered as of the lime it was last updated. Check the date 

and time at the top of this report to see when it was last updated 
2. A dash "-- alone indicates that the consumer did not have valid data at the interview. Outcome Improved is only calculated if 

the consumer has a valid response for the outcome measure at both interview lime points. 
3. Functioning in Everyday Life is considered positive if the mean of the TRAC NOMs questions 82a-82h is greater than 3.5. 
4. No serious psychological distress is considered positive if the mean of the TRAC NOMs questions 83a-8 3f is < 13. 
5. For MAt-TCE grants, "Were never using illegal substances" the number displayed is the sum of days entered in TRAC for 

questions 84g-84t and therefore can be greater than 30. 
6. Global Assessment of Functioning is considered positive if the GAF score entered in TRAC is>= 8 1. 
7. Social Connectedness is considered positive if the mean of TRAC NOMs questions G1a-G1d is greater than 3.5. 
8. "No Change- under Outcome Improved indicates that the two lime points had the same response. 

CONFIDENTIAL 
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Report cover page – There is a report cover page as the first page of the report. 
This displays the Grant Status, Consumer ID (if you selected to run the report for a 
specific consumer ID); the selected assessment (baseline to first 6 month 
reassessment), the data collection status included, the outcome measures selected, 
the Grant, as well as the data entered as of date. 

The footnotes for the report also appear on the cover page. Please note that the 
criteria for a positive outcome for the outcomes that show as a score are shown 
here in the footnotes. 



Services Consumer Level Outcome Measures Report 

S MOOO I ABCl234 •Socially connected 

Nation al Outcome Measure (NOMs) 

*Healthy overall (NOM s) 
• Functioning in everyday life (NOMs) 

• No serious psychological distress (NOMs) 

• Were never using illegal substances (NOMs) 

• \~'ere not using tobacco products (NO.Ms) 

• \.Vere not binge drinking ( NOM s) 
• Retained in the Community (NOMs) 

• Had a stable place to live in the commu nity 
(NOMs) 

• Attending school regularly and/or currently 
employed/retired (NOMs) 

*Had no involvement with the criminal j ustice 
s-ystem (NOMs, # of arrests in past 30 days) 

Outcome 
lmpro\'ed 

No 


Yes 


Yes 

No 

No change 

No change 
No change 

No 

No 

Yes 

Yes 

Gront ID 

SMOOOI 
SMOOOI 

SMOOOI 

SMOOOI 

SMOOOI 

S MOOOI 

SMOOOI 

SMOOOI 

S MOOO I 

SMOOOI 

Consumer ID 

ABC l234 
ABCl234 

ABCl234 

ABCl234 

ABCl234 

ABCl234 

ABC l234 

ABC l234 

ABCl234 

ABCl234 

Finl Interview 

Score/ RHponse 


Poor 
3.25 

Never 

Never 

B4b- Never 
YesO 

O wned or rented 

house, apartment, 
trailer, room 

DJ- Unemployed, 
disable 
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Second Interview 

Score/ Res onse 


Fair 
4 .00 

Weekly 

Never 

B4b- Never 

YesO 


Group Home 

03- Unem ployed 
looking for work 

0 

4.5 

2 

32 tain real data. 
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This is an example of the Consumer Level Outcome Measures Report. You can 
choose to have the report output as an HTML, PDF, RTF, or Excel file. The system 
defaults to a PDF. 

Report Columns: Reading the report columns from left to right, the report shows 
six pieces of information for each row. 

1. Your Grant ID 

2. The Consumer ID 

3. The National Outcome Measures or NOMs: These include functioning, 
retention, stability in housing, education and employment, crime and criminal 
justice, and social connectedness outcomes. 

4. The First Interview Score/Response: which is the actual response or score the 
consumer provided at the first interview time point 

5. The Second Interview Score/Response: which is the actual response or score 
the consumer provided at the second interview time point 

6. Outcome improved is a yes/ no to indicate if the consumer improved between 
the first and second interview. 

Using the sample report above, I’d like to review the data in the report. 



First or Second Interview Score/Response 
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Looking at the first row and columns, First Interview Score/Response and 
Second Interview Score/Response. 

We can see that this consumer answered poor to the question B1) How would you 
rate your overall health right now? At the first interview, in this case the baseline 
interview. 

We can see the consumer answered fair to the same question at the first 6 month 
reassessment. 

 



Outcome Improved 


Gront ID Consumer ID Nation al Outcome Measure (NOMs) Fin l Interview Seco nd lntervie Outcome 
Score/ RHponse Score/ Res ons lmpro\'ed 

SMOOOI ABC l234 *Healthy overall (NOM s) Poor Fair No 
SMOOOI ABCl234 • Functioning in everyday life (NOMs) 3.25 4 .00 Yes 
SMOOOI ABCl234 • No serious psychological distress (NOMs) Yes 

SMOOOI ABCl234 • Were never using illegal substances (NOMs) Never Weekly No 

SMOOOI ABCl234 • \~'ere not using tobacco products (NO.Ms) Never Never No change 
S MOOOI ABCl234 • \.Vere not binge drinking ( NOM s) B4b- Never B4b- Never No change 
SMOOOI ABC l234 • Retained in the Community (NOMs) YesO YesO No change 
SMOOOI ABC l234 O wned or rented 

• Had a stable place to live in the commu nity 
house, apartment, Group Home No 

(NOMs) 
trailer, room 

S MOOO I ABCl234 
• Attending school regularl y and/or currently DJ- Unemployed, 03- Unem ployed 

No 
employed/retired (NOMs) disable looking for work 

SMOOOI ABCl234 *Had no involvement with the criminal j ustice 
0 Yes 

s-ystem (NOMs, # of arrests in past 30 days) 

S MOOO I ABCl234 •Socially connected 38 4.5 Yes 
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As shown in the column Outcome Improved 

No in this column under healthy overall for this consumer indicates that the 
consumer had a negative response at both interview time points. Improvement 
for Healthy overall requires a consumer to improve from a negative response 
(poor or fair) to a positive response (good, very good or excellent). Under 
functioning in everyday life there is a yes for improvement because the 
consumer went from a score of 3.25 to a 4. Improvement is also a yes under no 
serious psychological distress because the consumers score went down which 
for this outcome is improvement. Some outcomes will have a yes if the 
consumer showed any improvement and does not necessarily mean that this 
consumer went from a negative at Baseline to a positive at the 1st 6-month 
reassessment. For functioning in everyday life, no serious psychological 
distress, and socially connected; it is possible for consumers to remain negative 
– or remain positive – at both intervals and still have the outcome improved. The 
criteria for improvement for each outcome is shown in the guide for this report. 



Multi-Year Outcome Measures Report 
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The Multi-Year Outcome Measures Report. 

A copy of this presentation as well as the Multi-Year Outcome Measures Report 
Guide can be found on the TRAC Website under General Info & Training  
Services/NOMs Client-level Measures Report Guides & Presentations. 



Multi-Year Outcome Measures Report 

Purpose: 
• 	 Summarizes changes in the percentage of consumers 

reporting positive outcomes from Baseline to a second 
interview time point across multiple years 

• 	 Data summarized for all consumers within a grant, 
program(s), or CMHS as a whole; does not show individual, 
client-level data 
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This report shows across multiple years whether a grant or program had an 
increase or a decrease in the percent of consumers reporting positive outcomes 
from baseline to the second time point. This information is summarized for all 
consumer records within a grant, program(s), or CMHS as a whole; the report does 
not show individual client level data. 



M.ulti-Year Outcome Measures Report 

Key Points 
• 	 Counts the number of consumers with valid data at both 

Baseline and second interview (i.e. , reassessment or 
discharge) 

• 	 Only active episode of care is included (consumers who were 
discharged, then returned are only counted once) 
./ BUT consumer data is included in the count for each FFY in 

which they have valid reassessment data 

• Outcome (second interview) occurs in the FFY shown 
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Similar to the Outcome Measures report, the Multi-Year Outcome Measures report 
shows the number of consumers with valid data at the baseline and the second 
interviews. 

The report compares each consumer’s baseline measure to his/her outcomes at the 
Reassessment or discharge interview. This information is aggregated across 
consumers. The report then determines the percentage of consumers with a 
positive outcome at the two interview time points (Baseline and Reassessment or 
Discharge) and calculates the percent change for each outcome. This info is 
displayed in the report at the grantee or program level. 

For the Multi-year Outcome Measures report, only the active episode of care is 
reported. So for example, if a consumer received treatment and was interviewed, 
left treatment and returned for an additional episode of care, his or her interviews 
from the current or active episode are shown. However, consumers that have data 
for more than one reassessment across multiple years will appear in the report 
multiple times. They will be shown in the count for the FFY in which they have valid 
reassessment data.  

Which brings us to the last point: FFY refers to when the outcome or second 
interview occurred. The baseline could have occurred within the same FFY or an 
earlier FFY. 

Appendix A of your guide describes how the positive outcomes are calculated.** 



Client-level Measures-Services Tool 


National Outcome Measures 
• Functioning 
• Retention 
• Stability in Housing 
• Education and Employment 
• Crime and Criminal Justice 
• Social Connectedness 
• Perception of Care 

Multi-Year Outcome Measures 
Report can also run reports 
based on the "inverse" of 
NOMs items: 

• 	 NOMs measure -7 "were 
using illegal substances" 

• 	 Inverse measure -7 "were 
not using illegal substances" 
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Like, the Outcome Measures report we just discussed, Multi-year Outcome 
Measures Report, it uses the National Outcome Measures, or NOMs, as well. 

There are several functioning outcomes, including: overall health, consumer 
perception of everyday functioning, psychological distress, illegal substance use, 
tobacco use and binge drinking. 

Keep in mind, retention in the community, stability in housing, education and 
employment status, criminal justice involvement, social connectedness, and 
perception of care are also displayed in the reports. 

This report differs from the Outcome Measures Report, in that it can include the 
inverse of several of the above mentioned outcomes. For example you can run the 
report by “were using illegal substances” and “were not using illegal substances”. 



Filters 
Ability to include only specific consumers in the report 
based on: 

• Federal Fiscal Year (FFY) 
• Grant Status 
• Data Collection Status 
• Assessment 
• Population 
• Measures 
• Region or State 
• Program or Grant 
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When running the report you have the ability to filter your results. You can filter by the 
following criteria: 

Federal Fiscal Year (FFY) – You can choose one FFY or choose All Years Combined. 

Grant Status – If you have access to more than one grant, you can run the report by 
grant status by including only active grants, or all grants. An active grant is one that is 
still in progress, while an inactive one has ended. However, most users will only have 
access to one grant and it will be active. 

Data Collection Status – If you have entered reassessments that were conducted 
outside of the window of eligibility, you can choose to run the report to either include 
those, or to only include those done within the data collection window. 

Assessment – The report can be filtered to look at outcomes from: 

• Baseline to 1st 6 month reassessment; 

• Baseline to most recent interview; and 

• Baseline to discharge. 



NOTE – The comparison of baseline to most recent interview could include 
reassessment and discharge interviews. 

Measures- Allows you to select which outcome measures to include in the report, the 
default is the NOMs. 

Population – The report can be filtered by multiple population groups.  

Region or State -allows you to filter the report based on HHS regions or states. The 
default is all regions and states. 

Program or Grant – And finally, you can specify which grants or programs you want 
to be included in the report. 
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Report Inclusion Rules 

Must have completed: 
./A Baseline interview; and 

./ Either a Reassessment or Discharge interview 

• Cannot be administrative interviews/records 
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For a consumer to be included in the Multi-Year Outcome Measures Report they 
must have completed a baseline interview and the interview you want to compare it 
to.  These cannot be administrative interviews. Since the report is comparing data 
between two time points, both time points must have been completed for a 
consumer to be included. 
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Report Cover page– There is a report cover page as the first page  of the report. 
This displays the Program(s) or Grant(s) name; the selected reporting period (FFY 
2013); and the selected assessment (baseline to first 6 month reassessment). All 
footnotes for the report are also shown on the cover page. 



EXAMPLE MULTI-YEAR OUTCOME MEASURES 

REPORT* 

 

All\'un 
FF\' 1009 IT\' ?010 ITV?Oll FFY 1011 IT\' 1013 tTo Dalt\ 

Z"1do1t1I Outcomt lleu•ns ~Olh) 
Sum1- ef ·-· Nl&m.Nrof ·-· :S-1- of P11emt N11!11Mrof ·-· '.S'IUllberof ·-· NtualMtof ·-· Co11111- 1 """" Co11n-1 """" Co111 um.-i "'"" Co111...-J "'"" Co11nm•1 "'"" Cocm1m• 1 ""'" • Healthy overIll {NOMs) .... o.~ 12,.261 10.S% 22,903 166'' 9 ,016 1 .S.2~• ".ISO 14.6% 

• functionin1 In everyday life {NOMs) 4,672 4 S.1% 7.76S 36.~ 14,SSO Sl.1% 23,4S8 31.1'• 9,.203 24.7% S7.41 7 32;1% 
• Nosertou.s psycholociot d 1sttt n .... 0.0% IO)·U U.l'' 21,140 14.0% 8)24 lS.S~ 41,201 14.1% 
(NO Ms) 
• Wtrt ntwrusin& tllt1.i subst.ncu o.o-. 0.0% 10.!20 S.2•• 19,.SlS 7_04. 7,706 ""'" 37)44 6.1 ... 
!NOMsl 
• Wtrt not usln& tob.c:co products O.Mo Ol>'o 10,.HS 2J% 21,220 ,...., 1)47 S.7% .t0,292 '~"INOMsI 
• Were not blnae drinldn1 (NOMs) OM.. .... IS,22.S 66,. 20,571 u•• •)90 "" 30,334 "" • Retained in the Convnunity (NOMs) 0°'"• 00~ 12,S99 11 .9% 23 ,IS8 14.9% 9,107 1-'6% 30.S72 14 .0% 
• H.d • stable piece to IM! (NOMs) 4,73S 9.7% 7,800 146% 14)09 14.7'• 2S ,l-IO 13.6'• 9 ,009 JU% 61,782 IS..S... 
• Atttndintschool rttulttly¥'td/Of 4)10 9.1~ 6,120 ,_.,. IS,4S9 9 .0% 22,SH 11-9% 6 ,UO 1-U% 23,978 11.5'9 currentlvtrTC>loved/retired (NOMs) 
• H.d no involvement with the crlminll 4)9S 6.1 '' 7,$SS S.2,_ 14,274 l.°'-• 2S ,OSS IJI> S,071 1.9"' 60)7S 2..s•• lustice wstem INOMs} 
• Soclatly connected (NOMs) 4,609 17.8" 7706 '"'" 14,325 157" 23190 16.4" 9,089 26.1" 61.205 27.°" 

• lndkat« NO Ms outcome 
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This is an example of a Multi-Year Outcome Measures Report. You can choose to 
have the report output as an HTML, PDF, RTF, or Excel file. The system defaults to 
a PDF, which is what is on this slide. 

Report Columns: Reading the report columns from left to right, the report shows 
three pieces of information for your grant(s) or program(s) for each FFY included 
and All years to date. 

1. The National Outcome Measures or NOMs: These include functioning, 
retention, stability in housing, education and employment, crime and criminal 
justice, and social connectedness outcomes 

2. Number of Consumers- is the number of consumers that have valid data at 
baseline and the second interview and are used in the percent change 
calculation 

3. Percent Change  is the percent increase (or decrease) in the number of 
consumers with a positive outcome at the second interview compared to 
baseline. It is calculated as ([% Positive at Second Interview] – [% Positive at 
Baseline]) / [% Positive at Baseline] x 100. 



As you are reading through the report you can see that information is provided in 
these columns for each of the National Outcome Measures.  

As I said previously, if you used the filters, the results will be suppressed if there are 
less than 5 consumers in any row of the report. This is shown by an “S”, and is done 
to protect the identity of consumers. 
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ulti-year Outcome Measures Repo11 

~«omr l lmum C'Olb) 

All Yun 
FfY 1009 FFY 2010 fFY 1011 FfY 1012 FFY 1013 <To Datd 

Numb« of Perceal Number of P.-c:1e1t Numb« of Peccail Numb.of P•ctct !ol'umbwof PKC«ll Numb.of Pw~t 
Couum• i. Chmp Co1num.-1 Chmp Con1um•1 Chmp Co1mzm•1 Chmp Co111um•1 Chmp CouWDa"I Chmp 

• Healthy overell (NOMs) 0 0.014 0 0.0% 12,261 10.m 22,903 16.61\ 9,016 IS.2% 44,180 14 .6% 

• Functionin1 in everydey Ide (NOMs) 4,672 45.lli 7,765 36.01\ 14,5 80 SI.Ill 2l,4S8 31.1% 9,203 24.7,i Sl,417 32.4% 
• No serious psycholoeicel distress 

0 0.0,. 0 0.0% 21,140 14.0'i 8,S24 15.5,. 41,201 14 .2% 
(NOMs) 
• Were never usine illee•I substainces 0 0.0\4 0 o.°" 10.820 S.2'i 19,538 7.°" 7,706 "'""'" 37,344 6.71i 
(NOMs) 
• Were not usine tobacco products 

0 0.014 0 o.°" 10,SlS 2JI\ 21,220 l.4% 8,S41 8.7% 40,292 2.514
(NOMs) 

• Were not binae drinkin& {NOMs) 0 0.0\i 0 0.0% 18,22S 6.6% 20,lll 1.5% 4,290 i.m 30,33 4 4.1% 
• Retained in the Community (NOMs) 0 0.0\> 0 0.0% 12,S99 11 .911 2l, IS8 14.9, . 9,107 14.6,. 30,572 14 .0% 
• H&d e stable place to IJVe (NOMs) 4,7J S 9.i,. 7,800 14.6% 14,S09 l4.7Y. 25,340 l l.614 9,009 14.5,. 61 ,782 ll.5% 
• Attendin& school reeu1arly and/or 

4,580 9.il> 6,120 8.9% IS,4S9 9.0% 22,534 11.9'· 6,840 1431> 23,978 II.SI>currently employed/retired (NOMs) 
• H&d no invotvement with the criminal 4,598 6.1% 1,SSS l.2% 14,274 2.0\4 2l,0Sl IJ% l,071 1.9,. 60,21S 2.S%lustke system INOMs) 
• Sociallyconnected(NOMs) 4,609 17.8% 7,706 21.9" 14.32S 15.7% 23,190 16.4" 9,089 26.1% 61,205 27.0% 

*Please note this report is an example and does not contain real data. 
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Looking  at the  first row, the  outcome  Healthy  overall, and  the  FFY  2011  column, 
Number of  consumers.  

It shows that 12,261  consumers answered  Question  B1: How would you  rate  your 
overall health  right now  with a valid  response for the  baseline  interview  AND the  
1st 6 month  reassessment.  For example,  if  the  consumer answered  don’t know, 
refused, or was missing  data  for this  question  it is considered  not valid.  

Note: The  numbers shown  in this column  may  be  different for each  measure 
because  some  consumers may  not have  valid  responses at both  time  points. For 
example looking  at the  next row, (USE POINTER)  “Functioning, in everyday life”, 
14,580  consumers had  valid  data  for the  baseline  interview and  1st 6-month  
reassessment for the  Functioning  questions (B2a-h). Depending  upon  the  program  
and  when  the  grantees started  data  collection of the  NOMs, some  outcomes may  
have  large  differences in the  numbers of  consumers included  in the  analyses. The  
outcomes with  smaller numbers of  consumers were added  to the  data  collection  tool
more recently, and so for programs that  have been  collecting  data  since  2009, the 
report shows there are fewer numbers of  consumers with valid  data  at both  time  
periods for those  measures.  
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Multi-year Outcome Measures Report 

• Out<0m t llm um C"Olls) 

All Yun 
ITV 2009 ITY2010 ITV 2011 FFY 2012 ITV 201J (To Da1d 

~umb•of P"cut NumHt-or P•c.n Sw:rlbt:rof P•m• !+ilm'C>«of P•c.at N-ci.mbtrof PerceI Numb.of Peceent 
Co1num• s °""" Cot1SIUCS1 Oaop Consum•s °""" Coiuu.m•s °""" Co1UW:C•S °""" Coc.n.m•s °"""• Healthy overall (NOMs) 0 0.01~ 0 O.O'i 12,261 10.l l' 22,903 16.6% 9,016 1s.m 44, ISO 14.6% 

• function inc in everyday life (NOMs) 4,672 4l.1 1~ 7,76l 36.01 '"" " " 2J,4l8 31.1% 9,203 i.s .n• l7,417 32.4% 
• No serious psycholoaKal distress 

0 0.0% 0 0.0% IO,l41 ll.21> 2 1,140 14.0% S,l24 l l.l" 41,201 141,.,
{NOMs) 
•Were neverusin& llle1at substances 
INOMs) 

0 0.0% 0 0.0!~ 10.820 &.l" 19,llS 7.0% 7,706 4_4,, 37,344 6.71> 

• Were not usin& tobacco products 
0 0.0" 0 0.0% IO,l2l 2J'' 21,220 l.4% S,l 47 8.71~ 40,292 2.m 

{NOMs) 
• Were not binee drinkin1 (NO Ms) 0 0.01> 0 0.0% IS,22S 6.6'-i 20,Sll l.S% 4,290 1.1% 30,334 4.m 
• Retained in the Community (NOMs) 0 0.0% 0 0.0'6 12,l99 11.91> 23,l l8 14.9% 9,107 IJ .6'-i 30,572 14.0% 
• HMI 1 stable place to lrve (NOMs) 4,73l 9.7,. 7,800 14.6% 14,l09 14.7% 25,340 13.6% 9,009 14 .5'-i 61 ,782 15.5,. 
• Attendin& school reeularly and/or 

4,SSO 9.m 6,120 8.9% IS,489 9.0'-i 22,534 11.9'-> 6,840 l.$.3'-• 23,978 11.5% currently employed/ retired (NOMs) 
• Had noinvolvement with the criminal 4,598 6.1'i 7,558 5.2% 14,274 2.0'-• 25,085 U% 5,0 71 1.9,. 60,2 75 2.5%
lustice svstem (N0Msl 
• Socially connected (NOMs) 4,609 17.811 7,706 21.911 14.325 lS.711 23190 16.4" 9,089 26.111 6120S 27.0ll 

*Please note this report is an example and does not contain real data. 
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Looking at the first row, the outcome Healthy overall, and the FFY 2011 column,   

Percent Change 

This grant had a 10.5% increase in the number of consumers who reported 
being healthy overall from baseline to the second interview.  - This is calculated 
as: ([% Positive at Second Interview] – [% Positive at Baseline]) / [% Positive at 
Baseline] X 100. This report does not show the number of consumers positive at 
the two interview time points. This information can be found on the Outcome 
Measures report. 

Note: The percent change can be negative which would indicate that the grant 
had a decrease in the number of consumers who reported positive outcomes at 
the second interview compared to their baseline. 



Multi-year Outcome Measures Repo11 

~om• l lmum r.<Olh) 

All Yun 
Ff\' 2009 FFY 1010 FFYlOll fFYlOll FfY lOIJ (To D.1td 

N'llmbecof 
·~· 

Numb«o( PICC.ct ~mb«of Pwc;mt N1lmb«of P•co1e1 Numb« of P.ract Nvmberof Pvc.nt 
Coasum• 1 Ow.p Co11.JWDa'J °""" Co111u.m•1 Clw.p CoM~ °""" Co1:uu.m•1 °""" Comum.-1 °"""• Hulthy overall (NOMs) 0 0.0% 0 0.01• 12,261 10.m 22,903 16.6% 9,016 15.21• H ,180 14.6% 

• Functionin1 in everyday hfe (NOMs) 4,672 4S.lli 7,765 36.0% 14,S80 51. m 23,458 31.1% 9,203 24.7" ,. .. . " .. 
• No serious P5VCholofica1 distress 

0 0.0,i 0 o.°'• 10,541 IS.2% 21,140 14.0% 8,524 15.S,9 41,201 1-l.2!-i
(NO Ms) 
• Wereneverusin1il1e11! subsUnces 0 0.0,~ 0 0.0% 10.820 8.2% 19,538 1.°'. 7,i06 4.4,. 37,344 6.7%
(NO Ms) 
• Were not usina tobacco products 0 0.01• 0 o.°'• 10,525 2.3 % 21,220 S.4!-4 8,547 S.7% 40,292 2.S%
CNOMs) 
• Were not bin&e drinkin& (NOMs) 0 o.o,. 0 0.0!-o 18,225 6.6!'. 20,571 t .S" 4,290 1.1 !-'. 30,334 4.1'-" 
• Retained in the Community (NOMs) 0 0.014 0 0.0% 12,599 11.9"- 23,ISS 14.9'" 9,107 14.61• 30,572 14.0% 
• Had 1 stable plKe to live (NOMs) 4,735 9.m 7,800 14.6% 14,S09 14 .7'• 2S,340 13.61• 9,009 14.51> 61,782 15 .. 1% 
• Attendin& school reiularly and/or 4,S80 9.i" 6,120 8.9% IS,419 9.°'. 22,534 11.9% 6,UO 14J!-i 23,978 11.5%currendyemployed/retired (NOMs) 
• Had no Involvement with the criminal 4,598 6.1% 7,5S 8 s11• 14,274 2.01> 2S,08l 13% 5,071 1.9', 60,27S 2.5%
iustice svstem (NOMsl 
• Socialty connected (NOMs) 4.609 17.8" 7,706 21.9" 14,125 15.7" 21,190 16.4" 9.089 26.1% 61.205 27."" 

*Please note this report is an example and does not contain real data. 
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Looking now at the All Years to Date  column and the Number of Consumers for 
the first outcome Healthy overall. 

It shows that ACROSS ALL YEARS of the grant, 44,180 unique consumers 
answered Question B1: How would you rate your overall health right now with a 
valid response for the baseline interview AND the 1st 6 month reassessment to 
date. Meaning 44,180 consumers answered “Poor”, “Fair”, “Good”, “Very Good”, or 
“Excellent” and were included in the analyses. 

So the all years to date column will always show you the total count of individual 
consumers with valid data for both time points, for the years you selected. 



Multi-yea r Outcome Measures Report 

. Out<om•llmum (."Olis) 

AJl\"un 
m · 2009 FTY 2010 FTY 2011 FTY 2012 FTY 201J CTo Dald 

Nvm'btrof Pt:rCGl N'O.mb.of P.n:eat ~='bwof Ptceu:t ~mbwof P«cmt N1uzlbtc of p..,.., Numb.of Ptttnt 
Cnuum•1 °""" CoulJl'D•S °""" Co1num•1 °""" Co1aum•s °""" Conium•• °""" Coosum•s °"""• Hulthy overall (NOMs) 0 0.0% 0 0.0% 12,261 10.ll• 22,903 16.61• 9,016 15.2,i 44, 180 14.6% 

• FunctionIna in everyday life (NO Ms) 4,672 4l.m 7,76l 36.0% 14,l80 s1.m ll,4 l8 31.1% 9,203 24.7" ,, " " " . 
• No serious psycholo11cal distress 

0 0.0% 0 O.OI• 10,)41 15.2,i 21,140 14.0% 8,l24 1l.l% 41 ,20 1 14.21>
(NO Ms) 
• Were never usine Illecal substances 0 0.0% 0 0.0!4 10.820 
(NO Ms) 

8.2!> 19,)38 7.0% 7,706 4.4,i 37,344 6.1'. 

• werenot usin& tobacco products 
0 0.014 0 O.OI> 10,l2l 2J!> 21,220 l .4% 8,l47 S.7% 40,292 2.l!> 

(NO Ms) 

• Were not blnee drinklne (NOMs) 0 0.0% 0 0.0'-' IS,22l 6.61> 20,)71 Ll% 4,290 1.1 % 30,334 4.1% 
• Retained in the Community {NOMs) 0 0.0!> 0 0.0!4 12,)99 11.914 23, ll8 14.91> 9,107 14.6% 30,l72 14.0!4 
• Had a stable place to live (NOMsl 4,73S 9.7% 7,800 14.6" 14,)09 14 .7!> 21,340 13.6% 9,009 14.5,i 61 ,782 15.5% 
• Attend ina school reaularly and/or 4,1 80 9.i,. 6,120 8.9'4 l l,489 9.0I• 22,)34 ll .9'i 6,840 143% 23,978 1Ll% currendyemployed/retired {NOMs) 
• Had no involvement with the criminal 4,198 6.1% 7,ll8 1.2% 14,274 2.°'. 2l,081 IJI• 1,071 1.9,i 60,271 25%lustice M;tem INOMsl 
• Socialty connected (NOMs) 4.609 17.8" 7 706 21.9" 14,125 lS.7" 21190 16.4" 9.089 26.1" 61205 27.0l< 

*Please note this report is an example and does not contain real data. 
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Looking at Percent Change for the All Years to date column for the Healthy overall 
outcome. 

This grant had a 14.6% increase in the number of consumers who reported being 
healthy overall from baseline to the 1st 6 month reassessment ACROSS ALL 
YEARS of the grant to date. 



Point-in-Time Report 
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The Point in Time Report. 

A copy of this presentation as well as the Point in Time Report Guide can be found 
on the TRAC Website under General Info & Training  Services/NOMs Client-level 
Measures Report Guides & Presentations. 



Point-in-Time Report 
Purpose: 
• 	 Provides a snapshot of the % of consumer records positive 

for the National Outcome Measures (NOMs) at a specific 
time point 

• 	 Able to answer the question- "what does the population's 
outcome look like at" : 
./ Baseline? 
./ Reassessment? 

./ Discharge? 


48 

53

The Point in Time Report shows a snapshot of the percentage of consumer records 
that are positive for the National Outcome Measures (NOMs) at a specific time 
point. So, for example, it can show you the percentage of all baselines where 
consumers reported positive functioning in everyday life. This information is 
summarized for all consumer records within a grant, program(s), or CMHS as a 
whole; the report does not show individual client level data. 



Point-in-Time Report 
Key Points 
• Counts the number of interview records (baselines, 

reassessments, or discharges) with valid data: 
./ Valid = responses other than REFUSED, MISSING, DON'T KNOW 

• All interviews with valid responses are included 
../ Each baseline is included for consumers with multiple 

baselines (even in the same year) 

• Data reported at the grant or program level 
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For the Point-in-Time report the counts shown are the number of interview records, 
such as baselines, reassessments or discharges. It is not the number of consumers. 

The report first sorts out the interview records that have valid answers for the NOMs 
for the specific time point that is selected. Valid answers include responses other 
than Refused, Missing, or don’t know. So for the Point-in-time report, if a consumer 
has multiple baselines, for example, each of the baselines are included in the report 
– this can be across multiple years or within the same year. The percentage of 
records with positive NOMs within each FFY is then calculated and reported at the 
grant, program or CMHS level. 

Appendix A of your guide describes in detail how the outcomes are calculated. 



Select the Criteria 
Ability to include only specific consumers in the report 
based on: 

• Federal Fiscal Year (FFY) 
• Grant Status 
• Assessment 
• Population 
• State or Region 
• Program or Grant 
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When running the report you have the ability to filter your results. You can filter by the 
following criteria: 

Federal Fiscal Year (FFY) – You select one FFY and the report will display the 
selected FFY and the four previous FFYs. 

Grant Status – If you have access to more than one grant, you can run the report by 
grant status by including only active grants, or all grants. An active grant is one that is 
still in progress, while an inactive one has ended. However, most users will only have 
access to one grant and it will be active. 

Assessment – The report can be filtered to look at outcomes from: 

• Baseline 

• 1st 6 month reassessment; 

• Most recent interview; and 

• Discharge. The default is Baseline. 

Measures- Allows you to select which outcome measures to include in the report, the 
default is the NOMs. 



Population – The report can be filtered by multiple population groups.  

State or Region allows you to filter the report based on HHS regions or by state. The 
default is all regions and all states. 

Program or Grant – And finally, you can specify which grants or programs you want 
to be included in the report. 
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Report Cover page– There is a report cover page as the first page the report. This 
displays the Program(s) or Grant(s) name; the selected reporting period (FFY 
2013); and the selected assessment (baseline to first 6 month reassessment). All 
footnotes for the report are also shown on the cover page. 

http:r�as-ssm.nt
http:coli.ct.ct
http:lnt�rpr�t.ci
http:wle-ct.ci
http:updat.ci


Example Point-in-Time Report* 
 



        
                                

         
 

  
                         

                           

                            

              
 
                      

                        
                   

                 


                        

                   
       
                      



*Please note this report is an example and does not contain real data. 
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This is an example of a Point in Time Report. You can choose to have the report 
output as an HTML, PDF, RTF, or Excel file. The system defaults to a PDF, which is 
what is on this slide. 

Report Columns: Reading the report columns from left to right, the report shows 
three pieces of information for your grant(s) or program(s) for each FFY included 
and All years to date. 

1. The National Outcome Measures or NOMs: These include functioning, 
retention, stability in housing, education and employment, crime and criminal 
justice, perception of care, and social connectedness outcomes. 

2. Number of interviews- is the number of interviews that answered the questions 
used for the outcomes at the selected interview time point. 

3. Percent Positive- is the percentage of interviews that had a positive outcome 
reported at the selected interview time point. 

As you are reading through the report you can see that information is provided in 
these columns for each of the National Outcome Measures. 

As I said previously, if you used the filters, the results will be suppressed if there are 
less than 5 consumers in any row of the report. This is shown by an “S”, and is done 
to protect the identity of consumers. 



 

·~1<omtiltuu.tsr.<mls) FFY 2009 FFY201 0 FF\72011 FT\'2012 FFY 201J AJJYurs(ToDate) 
X11.m0tror PittCMlt Nuibtuf ·-· N\1111.'btt-Of ....... NumMof ·-· Number of ....... Nom!Mt cl P«Ctlllt ..,...,._,. Po1ib\·e• b..~ilws Po111:r.,·t b..tlt'irri Pcu~·t Lm.~·irn Po1.ti\·t 

......_
Po11tin 

......_
Po1ib\•t 

• Healthy OVf:tlll(NOMs) 0 0.<1'1 l,019 l2.6% 20,421 l6.°'I 24,328 B .8°i l,728 S3 .6,, ll,490 ll.4% 

• Functionln& In everyday hfe (NOMs) S,600 38.S~ 12,878 41.3% 20,790 41.°'I 24,6l3 4l.4% l,82 1 41.8'i 74,lOO 41.1% 

• No ~rious psycholo1ical distrus (NOMs) 0 o.°'• 3,968 69 7% 17,ll6 64.l% 21,869 63.1% S,317 62 .7% 48,llO 68.1% 

• Were never usin1 IHe.111 substllncH 
0 O.O!i 3,83l 729'1 16,621 74.8"1 20,473 76.1 % 4,9 11 16.1'• 4S,840 7l.4~ fNOMsl 

• Were not usln1 tobacco products (NOMs) 0 0.<1'1 3,9l4 44.2% 17,361 43 .711 22,822 42.011 S,Jll 41.1,, 4S,4SO 42.711 

• Were not binae drinkln1 (NOMs) 0 0.<1'1 3,932 89 111 14,882 S9.3'i 21 ,027 88.lll S,204 $6.1'' 47,l l l SS.711 

• Ret.tined in the Community (NOMs) 0 0.0 l,097 79.2% 20,l40 7S.HI 24,474 779'1 l,78l 77.7'• ll,896 78.3% 

• Had • stable place to Hve (NOMs) l ,706 7l.611 12,999 l79'1 20,S4l 6SJ''I 24,l80 61J% l,796 S&.6,, 74,780 6l.6% 

• Attendin& school reaularly and/or l,009 61.911 11 ,937 48.111 19,6 71 36.9'1 ll,ll7 31.611 l,672 291!• 70,232 J9.lll 
currentlvemploved/retired 'NOMs' 
• Had no involvement with the criminal l,l27 93.411 12,709 96.lll 20,l76 96.1,, 24,380 96.lll l,7l6 96.3 ,, 73 ,704 9l.9%I iustice wsttm (NOMs1 

• C11tnt ptrceptionof care (NOMs) 0 0.0,i 0 0.0% 0 0.<1'1 0 0.0,. 0 0.011 0 0.0,~ 

• Socially connected (NOMs) l,l82 61.2" 12,794 63.lll 20,l48 61.m 24,.£01 61.011 l,772 s9.m 73,907 62.3•• 

*Please note this report is an example and does not contain real data. 
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Looking at the first row, the outcome Healthy overall, the FFY 2011 column, and the 
column Number of interviews, 

It shows that 20,421 baseline interviews had valid responses for Question B1: How 
would you rate your overall health right now? For example, if the consumer 
answered don’t know, refused, or was missing data for this question it is considered 
not valid.   

Note: The numbers shown in this column may be different for each measure 
because some interviews may not have valid responses at the selected time point. 
For example looking at the next row, “Functioning in everyday life”, 20,790 
interviews had valid data for baseline for the Functioning questions (B2a-h). 
Depending upon the program and when the grantees started data collection of the 
NOMs, some outcomes may have large differences in the numbers of consumers 
included in the analyses. The outcomes with smaller numbers of consumers were 
added to the data collection tool more recently, and so for programs that have been 
collecting data since 2009, the report shows there are fewer numbers of consumers 
with valid data at both time periods for those measures. 



 

   
      

     

 
                        

 
         

                

             
 
                  

 
          

 
         

             

              

             
 
     
 

      

       
            

*Please note this report is an example and does not contain real data. 
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Again, note is the table heading. It tells you that all of the data in this report applies 
to consumers in Program A, Grant SM12345, for baselines, as of January 13, 2013 
(the date the report was produced).  

Looking again at the first row, the outcome Healthy overall, the FFY 2011 column, 
and the Percent Positive column.  

The report shows that:  

56.0 % of the 20,421 baselines indicated healthy overall. 



 

~l<om•)l•uum(.'O)fs) FFY2009 FFY 20 10 FFY2011 FFY2012 ITY2013 AJJYurs(ToDatt) 
Nlll!lbcof ·-· Nuiberof P.e.at Nuih.of PKC:tlll Nrimb.of Pe«.et Nvmbtu1£ ·-· Nu.r:Dbccl Pere.it 
L:ittn-WWS) Poutn·•' i....,,_ Positiu l.i:.tan•itw1 Pout:r.,·o i.....- Pout!\·• 1.i:.ten·M'ln Pouti\·e L:itor.-~ Poslb\"• 

• Hnlthy over• ll(NOMs) 
o.~• l,01 9 52.6% 20,HI 56.0" 24,)28 :53..,, l ,728 53.6, , ll,490 ss.m 

• Functionin1 in evervd'f life (NOMs) l ,600 JU% 12,818 4U' 4 20,190 Jt .0'' 24,6)) 41.4,, l,821 41.Ui 74,lOO 41.1% 

• No serk>us psycholocic:al distress (NOMs) 0.0% l,968 69.1'• 11.ll6 64.5" 21,869 63.1,, l.lD 62.7'.i 48,l lO 68.1% 
•Were never usin1 ill1!: 1al substances 

o.°'~ J ,Sll 72.9!i 16,621 74.8" 20,473 76.1 " 4,911 76.1 '-i 4),840 75..S'-i
lNOMsl 
•Were not usin1 tobtcco producb (NOMs) 

o.°'~ J,9l4 44.2% 11,)61 ..a3 .7'4 22,822 420% l.lll .u.1'' 4&,4l0 42 .1% 

•Werenot binae drinkin& (NO Ms) 0.0,, l.932 89.1% 14,882 S9.3'4 21,021 S&.5,, l,204 s6.n-• 41,lll 88.1% 
• Retained In th!: Convnunrty (NOMs) 0.0 l,091 19.2% 20,l40 78.S" 2.S ,474 77.9!i l ,1Sl 11.m ll,896 78.3'-i 

• Had a stable place to live (NOMs) l ,106 H .6,i 12,999 S7.9,. 20,U S 65J!i 24,SSO 61.5!i l ,196 58.6,, 14,180 6l6% 

• Attendina: sc hool rea:vlarty•nd/or l ,009 619'> 11 ,9)1 48.1,i 19,611 369'> 2J,ll1 31.6% S,6i2 29.1 ,i 10.232 )93%
currentl:yemploved/retired (NOMs) 
• Htd no Involvement with the cnmlnal l ,l21 93.4" 12,109 963h 20,l16 96,l 'i 24,)80 963'• l ,1l6 963% 13,104 9l.9% 
justice svstem fNOMs) 
• Cfient perception of care (NOMs) 

o.°'' 0.0% 0.0,.. 0.0% O.°'I 00" 
•Sociallyconnected (NOMs) l ,lS2 61.2, .. 12,794 63.3" 20,l 4S 6l.i% 24,401 6J.0" S,772 59.7% 13,901 62.3,i 

*Please note this report is an example and does not contain real data. 
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Looking at the first row, the outcome healthy overall,  the All Years to Date column 
this time, and the column Number of interviews. 

It shows 55,490 baseline interviews had valid responses for Question B1. 
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For the column Percent Positive the report shows that: 

55.4% of baseline interviews across all years of the grant had a positive 
response for healthy overall. 



Important Differences: 

Point-in-Time vs. Outcome Reports 


Point-in-Time 
• 	 N = # of interviews (baselines, 

reassessments, discharges) 

• 	 Cases are not matched (only 
includes the selected time point) 

• 	 Includes data from multiple 
episodes of care 

Outcome Measures Reports 
• 	 N =# of consumers 

• 	 Matched cases (baseline 

and second interview) 


• 	 Data only from the active 

episode of care 
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This report is different from the Outcome Measures Report in that data are shown 
for all consumer interviews for the specific interview time point or assessment 
selected (baseline, 1st 6-month, most recent assessment, or discharge). The 
Outcomes Measures Report provides information about the change in consumer 
outcomes and includes data only for matched cases, meaning the consumers 
shown in that report must have valid data for both baseline and the second 
interview time point. Additionally, the Point in Time report shows proportion of 
consumers that endorsed the NOMs at the selected time point as well as the 
proportion of consumers not endorsing the NOMs at that same time point. For 
example, you can see the number and percentage of consumers who were not 
experiencing serious psychological distress and/or those who were experiencing 
serious psychological distress. Finally, this report allows you to select which 
measures you would like to include in the report. 



Cross Tabulation and Frequency Report 
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The Cross Tabulation and Frequency Report. 



Cross Tabulation and Frequency Report 

• 	 Report can : 
v"'Run a standard frequency (one-variable) 
v"'Run two-way and three-way cross tabulations 


v"'Run on any variable in the Services tool 


• 	 Data are aggregated across consumers and displayed 
at the grantee or program level 

• Can be viewed several ways 
v"' Table, Bar Chart, or Pie Chart 
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Using the Cross Tabulation and Frequency Reports you can run: 

•  a standard frequency (displaying the frequency of one variable e.g., gender—
male/ female/ transgender/ etc.). 

•  a two-way cross tabulation. 

•  a three-way cross tabulation. 

Frequencies and cross tabs can be run on any variable in the Client-level Measures 
(Services) tool.  

Data displayed in this report are aggregated across consumers and displayed at 
either the grantee or program level.  

As you’ll see in our presentation today—the results can be viewed in several 
ways, as a: 

•  table, 

•  Bar chart, or 

•  Pie chart. 



(Examples of each of these options are available in the Cross Tab & Frequency 
Report Guide available on the TRAC website.) 

We’ll begin today by showing you how to access the report in the TRAC system.  

We’ll then show you: 

the basic steps involved in creating the frequency and cross tabulations 

results and how to display them, and queries.     
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Create Your Table 


3. Venables 
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There is no default setting for this report. You will need to select at least one box in 
every category on the Subset tab before proceeding by clicking Next Step. 



Table Type Tab 
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The Table Type tab defaults to 1 variable. You can select 1, 2 or 3 variables for the 
table. 



Variables Tab 
    


    










  


   BR'J 
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There is no default on the Variables tab. You will need to select at least one 
variable to run the report. Depending on what you selected on the Table Type tab 
you can select 1, 2 or 3 variables for the report. 



Table Contents Tab 
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The Table Contents tab defaults to Number of Responses and the data does not 
include missing values. You can specify the cell contents you would like for the 
report as either Number of responses, Mean of another variable or Median of 
another variable. 



Filters Tab (Optional) 
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The filters tab is optional and allows you to filter the report by specific values or 
ranges of a selected variable. 



Results Tab 
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The results tab displays the report output. 



Transformation Accountability (TRAC) 

Resources 


• TRAC website: https://www.cmhs-gpra.samhsa.gov 
./General Info &Training ~ Services/NOMs Client Level 

Measures 
• 	 TRAC Help Desk 

,/ Phone: 1-855-796-5777 
./ Email: TRACHELP@westat.com 
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If you have any questions—you may contact the Help Desk from 8:30am to 6:30pm 
ET by telephone or email. 

The Help Desk contact information is listed in all of the training materials as well as 
on the TRAC website. 

mailto:TRACHELP@westat.com
https://www.cmhs-gpra.samhsa.gov
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